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INTRODUCTION

Currently, entrepreneur innovation has been granted significant attention because of its relevance to economic
development, employment opportunities, invention, and profitability growth (Urbano and Aparicio, 2015).
Developing nations such as India are also encouraging graduates to be interested in entrepreneur innovation and to
see this innovation as a milestone in their career option. This is well recognized that in the future, students are an
essential component of emerging entrepreneurship.Some of the federal state’sattempts to promote entrepreneurship
among higher institutions of learning and college students are to render entrepreneurship mandatory for all
graduates, irrespective of their research profession. Entrepreneurship is critical for economic growth and
development, employment, and the alternative to the unsustainable rate of university students and societal
challenges. It is also necessary to recognize the parameters that affect university graduates’ ambitions to initiate a

new or innovation project.
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According to Fayolle and Linan (2013), who also was referenced by Karimi et al. (2014), there is still minimal
literature on the above phenomenon, while entrepreneurship has been seen as central to economic advancement. In this
regard, there is a need for research to be undertaken to recognize the factors of students interested in entrepreneurship and
to promote the growth of insight and increase awareness in this field. This research will enable policy departments,
organizations, researchers, market students, consultants' experts, and stakeholders to recognize appropriate ways to

facilitates entrepreneur innovation in higher education institutions and, ultimately, in the community.

LITERATURE REVIEW AND HYPOTHESIS
Theory of Planned Behavior (TPB)

The (TPB) was established by Ajzen (1991) as an expansion of the Theory of rational action (T.R.A.) which was invented
by Fish be in and Ajzen (1975). In addition, Engle et al. (2010) suggested that the TPB paradigm is used as an essential
cognitive cycle paradigm for the assessment of entrepreneurial motive. This paradigm illustrates the dynamics of the
interaction among human actions and their related predictors. Perhaps notably, it recognizes individual acts as a source of
purpose and motive. In addition, Ajzen (1991) illustrated that the drive is specifically influenced by the following three
histories origins: I mindset and sense of entitlement; (ii) social norm; and (iii) assumed behavioral management.
Consequently, the three variables listed above specifically impacts a person's decision to conduct a behavioral action. The
researcher also states that the TPBmay be seen in most other areas of concern, especially in the interpretation of such habits

as buying behavior, recreational activity, drinking activity, etc.

Krueger et al. (2000) find out that innovation in an entrepreneur is a product of deliberate and expected behavior.
Therefore, the usage of the TPB to evaluate entrepreneurial motive is deemed feasible. In reality, according to van
Gelderen et al. (2008), TPB has been described as an essential and prominent paradigm for the research and interpretation
of entrepreneurial motives. This illustration has also been approved by Shook and Bratianu, (2010) and Moriano et al.

(2011), who came up with similar illustrations.
Personal Attitude and Entrepreneurial Motive

According to Petty et al. (1997), the principle of perceptions is essential to recognizing how practice contributes to
susceptibility in perceptions. Krueger et al. (2000) defined that mentality as a long-lasting pattern of positive or negative
assessments of an entity. In addition, according to Hoyer and Maclnis (2004), this reflects the way a human considers and
contrasts an item with the choices available on the grounds of personal reasoning (cognition), opinion (values), and feeling
(affection)to a specific entity. Maes et al. (2014) proposed that individual expectations and perceived behavioral actions

function implicitly with societal standards to determine an individual’s desire to participates in entrepreneur innovation.

Consequently, Mumtaz et al. (2012) observed that the mindset of university graduates had a significant effect on
their choice to pursue an entrepreneur as a profession. In essence, a constructive perspective on behalf of students is more
inclined to affirm the person's desire to engage in entrepreneur innovations and activities. It contributes, however, to the

subsequent hypothesis.

Hypothesis 1: Individual perception has a favorable effect on entrepreneurial purpose
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Perceived Relational Assistance and Entrepreneurial Motivation

However, Tiirker and Selguk (2009) illustrated that interpersonal encouragement relates to the acceptance and assistance of
family members, colleagues, and others to participate in entrepreneurial ventures. Besides, family and associates are all
who have a tremendous impact on personal career decisions as they are perceived to be fund managers and mentors. Nanda
and Sorensen (2009) argued thatit is discovered in the literary works that the involvement of friends and mentors is popular
in controlling the choice of becoming an entrepreneur. The influence of mentors on the propensity for entrepreneurship is
extensively explored in the literary works (for instance,Kirkwood 2007; Karimi et al. 2013). This is attributed to the fact
that mentors also have the requisite details, direction, successful illustration, and encouragement (Postigo et al. 2006). By
providing an intense experience and assistance, learners become more willing and comfortable to be an entrepreneur. In

addition, this is supposed to empower and encourage the person to become a good entrepreneur.

Based on the findings of Nanda and Sorenson (2009), which focuses on the research of young Australians who
found that associates had a significant impact on their choice to begin a venture.Sergeant and Crawford (2001) researched
the same study and obtained similar findings. In addition, froYurtkoru et al. (2014) research, it was also observed that help
from families, colleagues, and a strong network of 425 Turkish undergraduates had a substantial impact on their choice to
be an entrepreneur. Equally, in a sample of university hospitality graduates in the United Kingdom, Altinay et al. (2012)

showed that the entrepreneurial history of the family was strongly linked to the entrepreneurial purpose an ambition.
Hypothesis 2: Perceived mutual or relational encouragement has a beneficial effect on entrepreneurial motivation.
Perceived Behavioral Control and Entrepreneurial Intention

Perceived behavior management indicates the apparent capacity to conduct desired actions (Ajzen, 1991). According to
Ajzen and Driver (1992), it corresponds to an individual's understanding of the extent of simplicity and complexities in
executing these activities and is supposed to represent past exposure as well as everyday challenges. This aspect is affected
by expectations of exposure to the expertise, services, and incentives required conducting behavior. If an individual
believes that he or she is in charge of the behavioral influences, he or she can encourage the purpose of performing the
specific behavior. On the other hand, if that individual may not have influenced the situation, he or she may have more or

less purpose in conducting particular actions.

Consequently, according to Ajzen and Driver (1992), who was also referenced by Burton (1991), perceived
behavior affects and impacts the ability to manage behavior. Several studies have found that there is a connection between
perceived behavioral influence and behavioral purpose. Multiple types of research show a significant association between
perceived behavioral impact and entrepreneurial purpose (Covered, 1996; Autio et al., 2001;Zhang, 2015; Solitaries et al.,

2006; Gelderen et al., 2008; Tegtmeier, 2012; Yang, 2013;Krueger et al., 2000).

The third hypothesis is illustrated as H3: perceived behavioral influence is significantly linked to entrepreneurial

motive and purpose. On the basis of these results, it can be suggested or assumed that:
Hypothesis 3: Perceived behavioral influence has a beneficial effect on entrepreneurial motivation and purpose.
Entrepreneurial Intention

Ajzen (1991) demonstrates motivation as"an indicator of how much individuals are likely to attempt, how much

commitment they are preparing to make to satisfy their behavior." Typically, the greater the motive, the more probable an
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individual is to conduct a specific action. Wu (2010) suggested that it is realistic to analyze motivation or intention, as the
study's real behavior is challenging to quantify. Entrepreneurship's aim andpurpose are strongly linkedto the conduct of

entrepreneurship.

Ajzen (1991) also suggested that intention is a strong predictor of behavioral performance. In additionto that,
Krueger et al. (2000) have suggested that entrepreneurial activity is deliberate and expected. This is because the
entrepreneurial activity is intentional; several scholars have concluded that entrepreneurial motive and purposecan be

forecast as demonstrated by (Krueger and Carsrud, 1993).
THEORETICAL FRAMEWORK

Utilizing the paradigm of planned behavior to test entrepreneurial motivation was observed in different experiments, for
instance, do Paco et al. (2011), Fini et al. (2009), Kautonen et al. (2009, 2010), Mariano et al. (2011) and Sommer and
Haug (2011), only to mention several. Regarding previous literary works, this research also adjusts TPB to evaluate
parameters influencing the ambition of university students to become entrepreneurs. Figure 1 demonstrates the study

paradigm

Personal Attitude

Perceived Relational Entrepreneurial
Support Intention

Perceived Behavioral
Control

Figure 1: Theoretical Framework.

METHODOLOGY

Population and Sampling

The population of this research is comprised of final year undergraduates from engineering colleges in the coastal
Karnataka area in India. Basically, the collection of the sample would be performed using a simple random sampling
procedure. It is assumed that when utilizing this selection process, participants from different fields of research will be
portrayed. Final year engineering students are considered suitable samples since they are young and can be identified as
"younger peer group." In fact, they can go on to their professional life immediately after graduating; becoming an
entrepreneur may be a career progression for them. The value of the usage of students at the university as participants of
research can also be seen in Ismail et al. (2009), Shook and Bratianu (2010), van Gelderan et al. (2008), and Yusof et al.
(2007).

Research Instrument, Data Collection, and Data Analysis

The questionnaire is the technique to be included in this research. Furthermore, self-administering questionnaires will be
utilized since it will discourage participants from being manipulated by investigators. All the elements in the questionnaires

are to be established through comparison to previous research. Basically, five-point Likert-scale questions should be
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formulated.

Data was gathered in a class facility environment in which the participants were granted 10 to 15 minutes to
address the queries of the administered questionnaires. It is intended to ensure that there is adequate opportunity for the

participants to address the queries and to achieve a good response percentage.

Data was then evaluated using the Partial Least Squares (P.L.S.) and Structural Equation Modeling (S.E.M.)
method. The study and evaluation of the P.L.S. framework is a two-stage operation. First is the evaluation of the precision
and relevance of the estimation model, and the latter is the evaluation of the theoretical framework to evaluate the research

topic's assumptions. Such evaluations are described in the following segments.

DATA ANALYSIS AND THE FINDINGS

Assessment of the Measurement Model

The first phase in the P.L.S. research was to evaluate the estimation paradigm (or the outer framework) to decide how
concise the metrics (variables in the frameworks) are mounted on the theoretically described paradigms. It was assured that
the research tool was accurate and appropriate for the assessment of the specification that was intended to be computed.
Consequently, the intrinsic accuracy, indicator precision, convergent reliability, and discriminant consistency of the
assessment model are evaluated. For this analysis, the intrinsic quality or composite durability of each design varies from

0.844 to 0.906 and is above the required target value of 0.70.

Consequently, the findings suggest that the objects utilized to depict the structure have sufficient internal
consistency reliability. The predictor reliability ranging from 0.419 to 0.801 was better than the expected value of 0.40.
The mean derived variance is utilized to check the convergent accuracy. The findings of the study reveal that all AVE
concepts vary from 0.539 to 0.661, which indicates sufficient consistency invalidity. Prejudiced credibility is a contrast to
symmetric rationality. It shows the extent to which one design differs from the other. It can be measured utilizing two
estimations; I cross-loading and ii) FornellLarcker's (1981) criteria. In this analysis, the differential validity of the

estimation paradigm was resolved, and the finding indicated that the Fornell and Larker standards would be achieved.
Evaluation of Structural Model

Table 1 below demonstrates the effects of the findings of this research. The R squared score was 0.622, indicating 62.2%
of the entrepreneurial motive variation can be clarified by individual behavior, perceived behavioral influence, perceived
assistance, perceived social assistance, and perceived systemic support. Personal learning attitudes (Hypothesis 1),
perceived behavioral effect (Hypothesis 3) and perceived social assistance (Hypothesis 2) were strongly linked to
entrepreneurial motivation and purpose. Table 1 reveals that personal behavior (f=0.462, T=10.039, P value=0.000) is the
most important indicator of entrepreneurial motivation among graduates, accompanied by regarded behavioral influence

(B=0.237, T=4.742, P=0.000) and perceived social assistance (f was estimated to be 0.183, T=3.854, P value was 0.000)

Table 1: Results of Hypothesis

Hypothesis | Relationship Standardl(zle;gtac)oefﬁcwnts T Value | Path Coefficient | Supported
Hypothesis 1 | A.T.B. — EI 0.462 10.039 0.000%** Yes
Hypothesis 2 | S.N.— EI 0.183 3.854 0.000%** Yes
Hypothesis 3 | P.B.C.— EI 0.237 4.742 0.000%** Yes
R’=0.622

* P<0.01, ** P<0.05
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DISCUSSIONS AND CONCLUSIONS

The main objective of this research was to examine the determinants of entrepreneur innovation purpose among
engineering undergraduates. In regard to the paradigm of Planned Behavior Theory, individual motives or activities are
affected by their perceptions and beliefs. This philosophy is extensively utilized to forecast and demonstrate a variety of
human behaviors and reasons. Entrepreneurship is an origin of economic development, creativity, and education; it is
necessary to know the aspects that affect the ambition of graduates to become entrepreneurs. This research suggested that,

out of the three assumptions proposed, all three had a significant effect on entrepreneurial motive.

First, a specific individual attitude has been shown to have a substantialimpact on the unique
undergraduate’sstudent ambition to become an entrepreneur. It is therefore proposed that the larger the perception of the
graduates towards entrepreneurship, the higher the entrepreneurial motives. The individual mindset in this research relates
to the graduates' understanding of the benefits, motivation, and popularity of entrepreneurship. The results of this research
are identical to those of Mumtaz et al. (2012) in Malaysia. Second, perceived behavioral influence has been shown to have
a substantial effect on entrepreneurial motivation among engineering undergraduates. Therefore, if graduates believe that it
is safer to be an entrepreneur, they would be inspired to become an entrepreneur. This observation is identical to one from

Souitaris et al. (2007).

Thirdly, perceived social assistance has a huge effect on the entrepreneurial purpose. In other terms, the stronger
the encouragement of parents, relatives, colleagues, and those around them, the more creative their ambition becomes.
According to Yurtkoru et al. (2014), who was referenced by Zapkau et al. (2015), it is noted in the research that the
involvement of cohorts and mentors is influential in shaping the choice to be an entrepreneur. These findings were also

anchored by (Altinay et al., 2012; Nanda and Sorensen, 2006)

The main benefit of this study is the observational analysis of variables influencing the desire of graduate's
students to be an entrepreneur. It is attributed to the assumption that, in the coming days, university students are a
significant part of start-up entrepreneur innovation. The effect of this research on decision-makers and teachers is different
from providing entrepreneurship course work. Universities can find certain reasons to inspire students to become
entrepreneurs. For instance, in this analysis, personal activity is the most substantial impact of the university

undergraduates’ ambition and motivation to be an entrepreneur.
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